Intellectual
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Assets




Intellectual Property's Relationship
To Funding

When securing funding, emerging businesses need to show proof of assets, assets in
process, and the value proposition. For emerging businesses, having a patent or a patent
application on file with the United States Patent and Trademark Office (USPTO) can be a
valuable role in securing venture capital (VC) funding.

Success Markers for
Funding Sources:

Unique Idea Differentiation
Market Opportunity
Management and Leadership
Teams Diversity

Securing brand protections and rights can signal to investors that your idea is far along
to commercialize, protect against third parties, and worth investment.

Outside of VC funding, research finds that patents also hold value in securing funding
from other sources. Graham et al. (2009) find, based on the responses of over 1,000 early
stage technology companies founded since 1998, that patents were important in making
funding decisions for friends and family (31 percent), commercial banks (21 percent),

angel investors (57 percent), and other companies (54 percent), as well as investment
banks (50 percent).



A patent strategy can indeed affect a tech startup company’s growth. Data indicates
that companies that have patents in earlier rounds (especially before obtaining funding,
or in Rounds 1 and 2) are able to obtain more total funding. This occurs in all markets, but
is especially so in Biotechnology/Agriculture, IT/Hardware and Medical devices, in which
the largest patenting activity tends to happen in the beginning of the company’s life. This
suggests that patenting early may be more important for start-ups than what some
views in venture capital may predict.
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Due Diligence for Investment of
Intellectual Property
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Intellectual property due diligence helps assess the value of a company’s IP assets
considering depth, scope, enforceability, ownership, and potential.

When selling IP, due diligence is a defensive strategy to get an idea of value of the
intangible assets and potential to maximize value. When purchasing IP, due diligence is
an offensive strategy that looks for any problems to value the intangible assets, such as
enforcement and potential litigation.



Intellectual Property Valuation Options

Intellectual Property Assets derive from a variety of system: Patent System, Copyright
System, Trademark System, and through Trade Secrets.
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Patent Options

Patents can help create valuation if part of a larger branding strategy. A variety of
valuations options helps protect and develop a business corner of the market.
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Trademark Options

Trademarks can create significant valuation if part of a branding strategy. US and Foreign
considerations can affect the valuation. There is an importance of clearance throughout
its lifespan, making smart selections up-front, and monitoring/policing.
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Copyright Options

Copyright can create valuation if part of a branding strategy. Be aware of open-source as
it can reduce valuation.

Trade Secrets Options

Trade Secrets can be used where patents -may not have a long enough term or be
possible. They are kept under lock and key, with restricted access and publications. while,
valuation is hard to monetize, due diligence records can create better investment return.



Internal Mechanisms to Create Value Added
Intellectual Property

A Portfolio Based Intellectual Property Strategy

A portfolio is greater than the sum of its parts. Rather than putting all your eggs in one
basket, diversify your investment, and avoid an easy "single-path" for competitors to
create.

Keys to A Portfolio-Based Strategy:
e Understanding the IP landscape to identify innovation and IP opportunities across
multiple aspects of the business
e Tracking
e Early focus on branding

Patent Portfolio Evaluation and Diligence

Fundamentals to a portfolio-driven IP success:

e Overview of claim scope

e Competitor analysis

e Position of portfolio within landscape

e Patent filing trends in related areas

e Open space for new patent filings

e Early identification of potential risks in portfolio

e Formation of IP process in preparation for exit strategies
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Spatial Concept Maps

Search for relevant patents mapped
by quantity and relevancy, forming
peaks where the spacing indicates
overlap in technology

Assignee Activity

Chart to illustrate competitive activity

in the search results.

Jurisdiction Breakdown

World-wide data broken down by
jurisdiction.

Filing Tends Over Time

Filing trends over time of particular
areas, competitors, country, illustrate
trends

Spatial concept maps

reads your inget, sends search requests o palent databases, and bulics Swee interactive concept maps.
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1 Mattel Inc 289
2 Ebay Inc 186
3 Exxonmobil Chemical Patents Inc 159
4 Disney Enterprises Inc 122
5 Fina Technology Inc 99
3 Sabic Innovative Plastics Inc 98
7 Amazon Technologies Inc 95
8 Hasbro Inc 89
9 Taylor Nicholas 80
10 Creedican Matthew 77
TOTAL 1294
Jurisdictions activity
# | Jurisdiction Code | Number of patents
1| United States of America | US | 714
2 | WIPO Wo | 111
3 | China CN | 98
4 | European Patent Office EP 34
5 | Australia Al 9
6 | Taiwan TW |9
7 | South Korea KR [
& | Canada CA |5
|9 | Japan P[4
10| Genmany DE 2
Table — Example: Distribution of patents among the ten most prominent jurisdictions worldwide,
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Fig - Example: Number of identified patents per Jurisdiction.
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What Next?

Contact us a info@mccrus.com to discuss next steps for your obtaining
protections for your brand and ideas with one of McCoy Russell's Attorneys.

McCoy
Russell LLP

INTELLECTUAL PROPERTY LAW

1410 NW Johnson St.,
Ste 201
Portland, OR 97209

info@mccrus.com
WWW.MCCrus.com



